
 

TOURISM             
Χthe third economic leg 
Tourism traffic into the district developed slowly from modest, amateur beginnings iƴ ǘƘŜ Ψслǎ, to a useful generator of income and 

jobs over a few decades. Today, Wave Rock is the second most recognised Australian monolith after Uluru- it actually covers three 

times the area- mainly through its promotion by coach companies and airlines. Hyden has been pulled into tourism by outside 

demand more than by its own promotion. 

Unlike farming, tourism cash flow is thin but steady, allowing disciplined gradual investment. The demand for fuel, food and beds 

has grown slowly over the decades. It has been met by a growing list of facilities: a Travel Stop, caravan park sites, chalets, food 

outlets, Motel rooms, and Resort units.  This growth has created more than 60 part-time jobs, and a demand for local meat, bread 

and technical services that has helped build town growth.  

It impacted the town gradually, until a burst of responding ōǳǎƛƴŜǎǎ ŘŜǾŜƭƻǇƳŜƴǘ ƛƴ ǘƘŜ Ψфлǎ ƳƻǾŜd Hyden on to near regional 

status in its amenities and services.  

Over five decades, tourism has become the third economic leg to district cash flow and jobs, after cropping and livestock. 

  

 

 

 

 



 

1920s/60s- a tourist destination awaiting discovery? 

The Rock with its Wave and Hippos Yawn, the Humps and MulkŀΩǎ /ŀǾŜ, and King Rocks were popular recreation spots for early settlers, as well as sites for 

local water supply from Ψ29.  But these attractions were little known outside the district.   

       

The flat areas around Hyden Rock were always popular for district picnics, kids and novelty races, and the annual RSL Guy Fawkes fireworks.  The Junior 

Farmers youth held outings into the 50s, the Hippos Yawn was a favourite. 

      
Until the 1960s, Hyden was a sleepy wheat belt town with two stores, a few agencies and a few houses. The ever-popular gallon license (minimum 6 bottles!) 

fostered drinking in the street any day, and at all hours.  One journalist even wrote άΧthe street is paved with bottle-ǘƻǇǎέΦ It was still a pioneer town. 

      



 

Around 1962, the Progress Association noted a trickle of visitors looking for Wave Rock that needed more services, and a tap and toilet was installed at the 

Rock. Regular tourist coach tours by private venture Parlorcars, and its publicity from the mid-60s, increased demand pressure.  

 

A photo in the National Geographic Magazine by Jay Hodges in 1963, sparked visitor curiosity in Wave Rock from across the world.  Two experienced tour 

operators started up Parlorcar Tours in 1965 to meet public demand: 4x three day tours a year from Perth and back on long weekends. Corrigin was the 

stopover because Hyden had little traveller accommodation. 

           
Other tour companies soon added Hyden to their itineraries, and this pressed on the town services even more, upsetting some locals. ά¢ƻǳǊƛǎǘǎ ŀǊŜ ǘŜǊǊƻǊƛǎǘǎέ 

was the complaint of some. The Shire was not supportive, ƛǘǎ ŦƻŎǳǎ ǿŀǎ ά.ΦΦǊŀǘŜǇŀȅŜǊǎΣ ƴƻǘ ǾƛǎƛǘƻǊǎέΦ   And because Hyden was a long way to drive for only one 

attraction, neighbouring farmer Russel Mouritz was asked to do farm tours to enrich coach visits.  

After some false starts and Police warnings for street drinking, a syndicate of seven farmers built the Hyden hotel by 1964: six accommodation units for 

travellers, a kitchen, and a bar for more civilised drinking. The opening was huge, with dignitaries and a large crowd.  It was instantly popular with local and 

visitor alike, but still lacked enough rooms for tourism. 

        



 

      
¢Ƙƛǎ ǿŀǎ ŀƭƭ άŘƻ-it-ȅƻǳǊǎŜƭŦέ ǘƻǳǊƛǎƳΣ IȅŘŜƴ ǎǘȅƭŜΣ pushed along by Parlorcars and self-driver visitors looking for petrol, food, and a bed. ¢ƘŜ ΨōŜŦƻǊŜ ŀƴŘ ŀŦǘŜǊΩ 

photos show the impact on the Rock area: Ψолǎ ǘƻ ΨулǎΦ 

          
 

Seven locals formed the Hyden Tourist Development Company (HTDC) to build an ablution block, kiosk ŀƴŘ ŎŀǊŜǘŀƪŜǊΩǎ ƘƻǳǎŜ ƻƴ ǘƘŜ / /ƭŀǎǎ ǊŜǎŜǊǾŜ at the 

Rock, and a travel stop in the town by 1970. This eased tourism pressures on the town and possible conflict with locals, and led on to decades of 

development.  

1970s- amateur, do-it -yourself tourism? 
. 

The only paid promotion by HTDC to this stage was a tiny ŀŘ ƛƴ ǘƘŜ ŎŀǊŀǾŀƴ ǎŜŎǘƛƻƴ ƻŦ ƴŜǿǎǇŀǇŜǊǎ ƻǾŜǊ 9ŀǎǘ ǎŀȅƛƴƎ άǿƘŜƴ ƛƴ ²! Ǿƛǎƛǘ ²ŀǾŜ wƻŎƪέΦ Lǘ ǿƻǊƪŜŘΦ 

Early visitors asked about the local wildlife- animals and birds- so a wildlife park was added in 1971, with fencing, enclosures and rock and water features. 

¢Ƙƛǎ ŜȄǇŀƴŘŜŘ ǘƘŜ Ψ²ŀǾŜ wƻŎƪ 9ȄǇŜǊƛŜƴŎŜΩ and helped stretch visitor stays.  



 

       
By 1975, the Hyden Hotel had expanded to 20 beds able to accommodate one Parlorcar coach. The district attractions  listed  were Hippos Yawn, Bates Cave 

and the Gnamma holes at the Humps, a farm tour, and wildflowers in season.  A brochure appealed to self- drive as much as tour visitors, and promoted 

across the South West farming regions as well.  

 

    
 


